
 

New funds will tackle Indigenous smoking.
But here's what else we know works for quit
campaigns
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Among all the talk this week about a crackdown on vaping—the most
significant tobacco control reforms in a decade—has been the roll-out of
another major document.
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https://sciencex.com/help/ai-disclaimer/
https://www.health.gov.au/ministers/the-hon-mark-butler-mp/media/taking-action-on-smoking-and-vaping
https://www.health.gov.au/ministers/the-hon-mark-butler-mp/media/minister-for-health-and-aged-care-speech-national-press-club-2-may-2023?language=en


 

The National Tobacco Strategy 2023–2030 was launched this week.

A key priority of the strategy is Aboriginal and Torres Strait Islander 
smoking and Closing the Gap. We heard the Tackling Indigenous
Smoking program would be extended and widened—with A$141 million
funding—to reduce both vaping and smoking among Aboriginal and
Torres Strait Islander people.

Here's why that's urgently needed and what needs to happen next to
reduce smoking rates among Aboriginal and Torres Strait Islander
people.

Tobacco is still a killer

Tobacco legally kills over 57 Australians a day. That's equivalent to
extinguishing an entire country town of 21,000 every year.

It's still the single biggest preventable risk factor for disease and
premature death. For Aboriginal and Torres Strait Islander people, more
than a third of all deaths are caused by tobacco. Over the past decade we
have lost more than 10,000 Aboriginal and Torres Strait Islander lives
due to smoking.

Multiple policy failures beyond health—from poverty, education,
employment, housing, family removals, dislocation and the systematic
embedding of tobacco as rations in lieu of wages—mean Aboriginal and
Torres Strait Islander people are disproportionately impacted by the
harms of Big Tobacco.

So the funding to expand the Tackling Indigenous Smoking program is
urgently needed to have no more than 27% of Aboriginal and Torres
Strait Islander smoking by 2030 (5% of all Australians).
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https://www.health.gov.au/resources/publications/national-tobacco-strategy-2023-2030
https://medicalxpress.com/tags/smoking/
https://www.closingthegap.gov.au/
https://www.health.gov.au/ministers/the-hon-mark-butler-mp/media/taking-action-on-smoking-and-vaping?language=en
https://www.health.gov.au/ministers/the-hon-mark-butler-mp/media/taking-action-on-smoking-and-vaping?language=en
https://www.aihw.gov.au/news-media/media-releases/2019/october/tobacco-use-linked-to-more-than-1-in-8-deaths-but
https://www.aihw.gov.au/reports-data/health-conditions-disability-deaths/burden-of-disease/overview
https://www.aihw.gov.au/reports/burden-of-disease/illness-death-indigenous-2018/summary
https://academic.oup.com/ije/article/50/3/942/6118443
https://academic.oup.com/ije/article/50/3/942/6118443
https://medicalxpress.com/tags/tobacco/
https://academic.oup.com/ije/article/50/3/942/6118443
https://healthbulletin.org.au/articles/review-of-tobacco-use-among-aboriginal-and-torres-strait-islander-peoples/
https://www.health.gov.au/ministers/the-hon-mark-butler-mp/media/taking-action-on-smoking-and-vaping?language=en
https://tacklingsmoking.org.au/


 

There have been huge achievements in reducing Aboriginal and Torres
Strait Islander smoking. In 2018–19, 40% of Aboriginal and Torres
Strait Islander adults smoked daily, down from 50% in 2004–05. A
target of 27% is achievable. But to get there we need something "extra"
to accelerate those reductions.

We know what works

Tobacco campaigns are one of the most cost-effective interventions
when evidence-based, market-tested, sustained and with support services
at the end of the call to action. When they are adequately funded, they
can impact inequities.

Campaigns must be personally relevant and meaningful to be effective.
This makes the case for targeted approaches, including local level
campaigns, reinforced by general, national activity. Audiences engage
with the message when they can see themselves and their community
members (sometimes actually) in the advertising.

We saw this nationally with Break the Chain starring Aboriginal actor
and comedian Elaine Crombie. Originally this was a targeted campaign
for Aboriginal and Torres Strait Islander people. But it then aired
nationally targeting all Australians in 2014.

Don't Make Smokes Your Story was launched in 2016, as part of the
Tackling Indigenous Smoking program. This was created by Indigenous
agency Carbon Media, starring musician Fred Leone alongside real
stories from community members.

One of the most successful and innovative Aboriginal and Torres Strait
Islander tobacco campaigns, it included a toolkit for Aboriginal and
Torres Strait Islander communities to use and adapt the national
campaign to their local contexts.
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https://onlinelibrary.wiley.com/doi/full/10.1111/1753-6405.13049
https://www.tobaccoinaustralia.org.au/chapter-14-social-marketing/14-1-social-marketing-and-public-education-campaig
https://tobaccocontrol.bmj.com/content/tobaccocontrol/21/2/127.full.pdf
https://medicalxpress.com/tags/support+services/
https://tobaccocontrol.bmj.com/content/31/2/284
https://www.wiley.com/en-au/Health+Behavior%3A+Theory%2C+Research%2C+and+Practice%2C+5th+Edition-p-9781118629000
https://medicalxpress.com/tags/community+members/
https://medicalxpress.com/tags/community+members/
https://www.youtube.com/watch?v=0yvjBU-E0aw
https://www.health.gov.au/resources/collections/campaign-resources-dont-make-smokes-your-story
https://www.youtube.com/watch?v=878H2fkw3L8
https://www.youtube.com/watch?v=xCX-ZfopeSE
https://www.phrp.com.au/issues/september-2020-volume-30-issue-3/tackling-indigenous-smoking-a-good-news-story-in-australian-tobacco-control/
https://www.health.gov.au/resources/publications/dont-make-smokes-your-story-toolkit?language=en
https://tacklingsmoking.org.au/sharing-our-stories/


 

An excellent example of this is from the Apunipima Tackling
Indigenous Smoking team with its local campaign Don't Make Smokes
Your Story Cape York.

When Aboriginal and Torres Strait Islander people lead and promote
smoke-free behaviors, communities are more interested in quitting.

 What works? Product, price, place and promotion

Social marketing campaigns, like the ones we've mentioned, really work
well when they take on the Four Ps of product, price, place and
promotion.

The beautifully produced ads, the "promotion," can't have impact on
their own. This is where the rest of the National Tobacco Strategy comes
in.

1. Product

We've reduced product appeal with plain packaging and graphic health
warnings. This will be enhanced with new warnings, including on the
sticks themselves, plus greater uniformity of standardized packaging and
tightened rules around additives and flavors that make smoking
palatable.

2. Price

Price increases reduce smoking and we'll see a tax increase of 5% each
year for three years across all different tobacco product types.

3. Place
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https://www.apunipima.org.au/tackling-indigenous-smoking/#:~:text=The%20Apunipima%20Tackling%20Indigenous%20Smoking,to%20culturally%20appropriate%20quit%20support
https://www.apunipima.org.au/tackling-indigenous-smoking/#:~:text=The%20Apunipima%20Tackling%20Indigenous%20Smoking,to%20culturally%20appropriate%20quit%20support
https://medicalxpress.com/tags/campaign/
https://www.youtube.com/watch?v=tohg0QEGVU0
https://www.youtube.com/watch?v=tohg0QEGVU0
https://www.mja.com.au/journal/2015/202/10/predictors-wanting-quit-national-sample-aboriginal-and-torres-strait-islander
https://www.cdc.gov/nccdphp/dch/programs/healthycommunitiesprogram/tools/pdf/social_marketing.pdf
https://www.sciencedirect.com/science/article/pii/S2468266719302038


 

We have known about the harms of commercial tobacco since at least
1950. Yet we still expect individuals to give up nicotine instead of
removing this lethal product from sale at pretty much every supermarket,
service station and convenience store.

The National Tobacco Strategy is considering a national licensing
scheme, removing online sales and delivery services, and potential for
reducing the number, type and location of tobacco outlets.

There will also be more action on smoke-free areas and making sure all
health professionals (particularly in remote places) are equipped to
support quit attempts.

The strategy states it will explore raising the age you can buy cigarettes
and monitor how this works overseas.

4. Promotion

The commitment to close any last promotional loopholes for tobacco and
e-cigarettes, particularly online is also important, along with local and
national anti-smoking campaigns. But we know these are not enough on
their own.

 What we also need

Addressing all four Ps is what comprehensive tobacco social marketing
would look like. It's what's required to accelerate the declines to get to
the 27% target for Aboriginal and Torres Strait Islander peoples, and 5%
nationally.

Targeted approaches are critical and can be effective, but they need to
be supported by bigger, whole of population structural changes. The
community-led campaigns, supported by national activity, will reinforce
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https://medicalxpress.com/tags/online+sales/


 

and amplify the policy changes that will come through on the tobacco
product, its cost and its availability.

That's how we realize our goals and ultimately eliminate tobacco related
disease and death.

This article is republished from The Conversation under a Creative
Commons license. Read the original article.
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